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AMERICAN WHOLESALERS AND DISTRIBUTORS DIRECTORY,
13th Edition. Gale Research Inc., 2004, 1,913 pp., US $275.00, ISBN
0-7876-6673-4.
, by Gale Research Inc.
At the beginning of the Internet era business experts predicted that
wholesale distributors would disappear. They thought that in the new
electronic world the middleman would be cut and manufacturers would
“source and sell” directly to customers. Many proclaimed that this was
the end of traditional selling and distribution. The reality, however, is
that there are still a few traditional wholesalers outperforming the market. The reason for their success is their concentration in local markets,
local suppliers, distribution channels and prime licensing. The new edition of the American Wholesalers and Distributors Directory provides
access information to these wholesalers and distributors.
SCOPE AND RESEARCH METHODOLOGY
The American Wholesalers and Distributors Directory (WSDD) provides profiles of 31,000 national, regional, state, and local wholesalers
and distributors across the United States and Puerto Rico. The directory
was compiled from information contained in Gale Research databases,
including Ward’s Business Directory of US Private and Public Companies. In addition, the Gale group staff directly contacted wholesalers
and distributors to verify updated information and to obtain additional
listings. The directory is available in print, disk, or CD-ROM. It is surprising that this directory is not offered in Web format, the current preferred medium for the corporate and the academic world. Even more
surprisingly, WSDD is not part of the Gale’s Business and Company Resource Center database that includes Ward’s Business Directory. Adding this directory to the Business and Company Resource Center would
increase the value of the database and make it more marketable.
CONTENTS AND ORGANIZATION
The WSDD includes small and large corporations as well as private
and public companies. Directory profiles include contact information
(company name, address, phone, fax, toll-free numbers, company e-mail
addresses, and URLs), principal product lines, Standard Industrial Classification (SIC) codes, the year the company was founded, annual esti-
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mated sales, the number of employees, and corporate officers’ names
and titles (e-mail addresses of executive officers are also included, if
available).
This edition of the WSDD is organized in three indexes. First, it includes a subject index with broad subject terms based in each company’s principal product line classified by SIC; the second index is a
geographical listing by state and city; and the third is an alphabetic index by company name. However, there is no index that includes the
North American Industry Classification System (NAICS) codes.
EVALUATION
The American Wholesalers and Distributors Directory costs $275.00,
a reasonable price for the valuable information contained within. Even
though this information is vital for corporations in their pursuit of local
market share, offering this directory only in print and other outdated
formats decreases its value. If the same information were available online, it would be more attractive to the corporate world. It would be nice
to see the WSDD become part of Gale’s Business and Company Resource Center.
The subject index in this edition of the WSDD is extremely useful for
identifying companies within a specific product range. Hopefully, the
next edition will include a subject index by NAICS codes, which would
allow for easier identification of businesses using similar production processes. Adding the NAICS codes would have been an especially useful
addition to this edition as NAICS contains more sub-sectors and identifies hundreds of new, emerging and advanced technology industries.
Still, even without an online version or an NAICS index, this latest
edition of the WSDD is comprehensive and easy to use. The American
Wholesalers and Distributors Directory is an essential tool for entrepreneurs, market researchers, and consumers. It is recommended for public
libraries and academic business collections.
[Review submitted July, 2005.]
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